
Main Street Matters  

Upcoming Events: 

 Farmer’s Market - Thursday eve-

nings 5 pm—7pm from June 

through September  

 Once Upon A Page Dream Daze 

Weekend—August 13 & 14  

 Business After Hours at Wells 

Fargo Advisors—August 17  

 Magic of Main Street - Saturday 

October 9  

 Night of the Great Pumpkin - 

Thursday October 28  

 Save the Date!  The Nebraska 

Governor’s Pheasant Hunt will be 

held on November 5-6  
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ducted in 2002 by the Pro-

ject for Public Spaces found 

that 60% of market shop-

pers also visited nearby 

stores on the same day; of 

those, 60% said they visited 

those additional stores only 

on days that they visit the 

market.   

This summer, add to the 

energy and the social and 

economic activity of your 

community and shop at the 

Main Street Beatrice farm-

ers market.  

July in Nebraska gives us so 

much to look forward to.  

There are always a myriad 

of fun events, time spent at 

the lakes and vacations to 

enjoy.  The Main Street Bea-

trice summer farmers mar-

kets have also become a 

staple in our summer plans.   

The farmers market is not 

just a place for commerce, 

though.  Our market is an 

example of the type of per-

sonality and unique experi-

ence that can be found in 

Beatrice.  It connects our 

downtown with our rural 

roots and helps grow the 

economies of both.  The 

farmers market encourages 

development, enhances real 

estates values and the tax 

base, and keeps more 

money in our local commu-

nity.  Additionally, our farm-

ers market offers a low -risk 

business opportunity for 

vendors.  It feeds money 

back into the rural economy 

that is so paramount to Bea-

trice, where our vendors 

grow, raise, and produce 

their products.   

There are numerous spin -off 

benefits of having a farmers 

market downtown.  From 

increasing access to fresh, 

healthy food to providing 

revenue streams, the market 

positively impacts local 

businesses, government 

and residents.  But, perhaps 

most importantly is the way 

our farmers market serves 

as a public gathering place 

for our entire community.   

In 2002 the Ford Foundation 

identified the renewal of 

downtown as one of the 

most prominent impacts of 

hosting a public market.   

Additionally, a survey con-
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NBDC Entrepreneurship Series  
The Nebraska Small Busi-

ness Development Center of 

Lincoln is offering a series of 

workshops entitled, Entre-

preneurship Series, on the 

last Friday of every month.   

These seminars are de-

signed for the new business 

owners; existing business 

owners; and other organiza-

tions involved with eco-

nomic and community de-

velopment.  

Topics include legal enti-

ties, taxes, email marketing 

and business plan develop-

ing among others.  Experts 

in these different areas will 

be involved sharing their 

experience relating to the 

small business information 

presented.   

Schedule:  

Friday, July 30  - Seven 

Things Small Business Own-

ers Should Know about the 

IRS 

Friday, August 27 - Under-

standing Nebraska Sales 

Tax 

Friday, September 17  - 

Email Marketing: Big Op-

portunity for Small Busi-

nesses  

Friday, November 5 - The 

Absolutely Essential Busi-

ness Plan  

Seminars are held at the 

Nebraska Union (14th & R) 

at UNL and will run from 

8:00 a.m. to 9:30 a.m.  The 

seminar cost is only $10 per 

session.   

To learn more or pre -

register call 402 -472-5222 

or check out: 
http://ptac.unomaha.edu/busin

essworkshops/business_plan_li

ncoln.cfm  



Getting to Know Main Street 
funds local & strengthen the 

economy.  

Alexis: What do you think 

will change about Main 

Street Beatrice over the next 

five years?  

Julie:  The public will be-

come more aware of how 

vital this organization/Board 

of Directors is to the com-

munity.   

Alexis: What would you tell 

someone who is thinking 

about supporting Main 

Street Beatrice? 

Julie: You canõt go wrong in 

being involved with an or-

ganization that is fully dedi-

cated to keeping downtown 

alive & growing.   

Alexis:  What do you find 

most challenging about be-

ing a board member for 

Main Street Beatrice?  

Julie: I wish there were 

more hours in the day ñI 

would love to be able to 

give more time to promot-

ing Main Street and volun-

teering.   

Alexis: Just for fun, what is 

one thing no one  knows 

about you?  

Julie: That I like to read as 

much as I like to run.   
 

Julie is instrumental is plan-

ning our Taste of Spring 

fundraiser and is a huge 

help with many of our other 

events.  Main Street Beatrice 

is extremely fortunate to 

have her as an active volun-

teer in our organization!   

Julie believes even though 

the board consists of many 

diverse personalities, every-

one has the common goal of 

working to make our down-

town a place for future gen-

erations to enjoy.   Julie also 

had this to say about Main 

Street Matters:  

Alexis: What do you wish 

other people knew about 

Main Street Beatrice?  

Julie: Iõve served on other 

boards & been involved in 

other clubs but the MSB 

board is one of the most 

dedicated & active groups 

Iõve experienced.  People 

arenõt fully aware of what 

Main Street does for the 

community as a whole. Not 

only has Main Street made 

visual changes to the district 

such as historic lighting, 

benches, planters & Charles 

Park but it provides behind 

the scene support & re-

sources for businesses in the 

district. Which in turn pro-

vide & retain jobs for local 

residents & makes for a 

stronger tax base.  MSB 

along with the Chamber & 

GCED are continually stress-

ing the need to keep our 

Main Street Beatrice would not 

be possible if it were not for 

the hard work, dedication and 

passion of our board mem-

bers.  As such, it is important 

that all of our partners, volun-

teers, and contributors get to 

know who these wonderful 

people working behind the 

scenes are.  Each month I will 

feature a Main Street Board 

member in the newsletter so 

you too can get to know Main 

Street.   

Meet Julie Feist, Secretary of 

Main Street Beatrice.  Julie 

started on the Main Street 

Board in 2007 when she was 

approached by Steve Hoven-

dick.  Julie was looking  to 

become more involved in the 

community.  After attending 

the Main Street fundraisers 

she was impressed at how 

hard working Main Street 

board members were and 

decided she wanted to be part 

of it.  Julie is originally from 

Odell Nebraska but has lived 

in Beatrice for over 20 years.  

She presently works for Farm 

Credit Services of America 

where she has been a closing 

specialist for three years.       

For those of you who do not 

already know Julie, she can 

best be described as someone 

who is positive, energetic, and 

a team worker.   

When not volunteering for 

Main Street, Julie enjoys run-

ning, playing volleyball, read-

ing, and spending time with 

her family.   

When it comes to Main Street, 

Main Street Beatrice  

Board of Directors 
 
Linda Clabaugh  

Board President  

Clabaugh Pharmacy  

 

Dale Simmons  

Board Vice President  

S&S Sweeper 

 

Steve Hovendick  

Board Past President 

Wells Fargo Financial Advisors  

 

Judi Knowles  

Board Treasurer  

PJõs Properties 

 

Julie Feist  

Board Secretary  

Farm Credit Services  

 

Matt Schmitt  

Board Member at Large  

Schmittõs Clothing 

 

Steph Perkins  

Valentinoõs 

 

Sharon Kroese  

Weigels Jewelry  

 

Terry Keslar  

The Kensington  

 

Laureen Riedesel  

Beatrice Public Library  

 

Stan Wirth  

Pinnacle Bank 

 

Darin Baehr  

Security First Bank  

 

Julie Fairbanks  

Wells Fargo Advisors  

 

Kim Sexton  

Farm Credit Services  

 

Jason Moore  

City Council  

August is American Adventure Month  
American Adventure Month  

it a time to celebrate all 

America has to offer.  Tour-

ists are encouraged to  ex-

perience unique places, 

interesting cultures, and 

new customs throughout 

the Americaõs.   

Help employees, custom-

ers, and clients take a 

break from the office and                           

recharge their batteries 

with some imprinted travel 

treats  such as flip -flops, 

beach towels, and resort 

wear.  

They may also ap-

preciate tools to 

help them on their 

next American Ad-

venture such as 

promotional travel 

guides and maps, binocu-

lars, or a compass.   

Promotional travel prod-

ucts are a fun way to mark 

the highest travel months of 

the year.  They show your 

customers, clients how 

much you value their 

business.  Promotional 

products are also an 

investment into your 

business identity.   

 If you need an idea for 

your very own Great 

American Adventure, call 

Bagby Travel in the Main 

Street district.   

Julie Feist 

Secretary 

Rhonda Dorn,  

Filley  

òI work local and 

shop local.  I like 

to support Bea-

trice and believe 

its important to 

always shop Bea-

trice first!ó  

Winner buy local Bingo!  

Page 2 



Ribfest  Welcome! 
To Main Street 
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Your only downtown location for scrap-

booking supplies!  Paper to stickers; 

cropping and classes!   

Once Upon  

A Page  
Diana Dell  

505 Court 

402-223-3334 
 

 

Thereõs an App for that 
Sales via smartphones and 

other mobile technology 

are the fastest growing 

business in the e -

commerce world.  This 

growing market is termed 

mobile commerce and 

eBay has emerged as the 

new leader.   In fact, eBay 

has produced 14 mobile 

apps that let users buy, 

sell, and hunt for deals.  

The top sales categories in 

eBay mobile, by value: cars 

& trucks, apparel, sporting 

goods, auto parts, and 

computers.   

In 2010, eBay expects a 

total of $8.7 billion in reve-

nue from mobile sales and 

expects it to grow into a 

$119 billion global industry 

by 2015.   

For the average business 

owner mobile commerce 

may be another option to 

reach more customers and 

widen your market base.   

For those who are part of a 

franchise or corporation, it 

may pay to find out if a mo-

bile app can be utilized to 

get your message, service, 

or product out.   

For the small 

business 

owner, eBay 

may be a real-

istic option.  

Not only would it allow you 

to reach an International e -

commerce market, a piece 

of that $119 billion mobile 

commerce could be yours.   

Information obtained from  Bloomburg Business  Week  6.28.10  

Winner of the Kids Hog Calling Contest  

òI Survived Ribfestó Homestead Days Parade Float 

Main Street Beatrice Ribfest 2010 was a great success! A special Thank You to every-

one that helped make this event possible!   
 

Porky the Pig  

Simmons family enjoying the festivities  

Linda (Clabaugh Pharmacy) , Sharon (Weigels 

Jewlery) & Steph (Valentinoõs) looking hot in 

their Ribfest T -Shirts  



Main Street Events 
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Itôs simple:  we  want to give you Money.  While we're at it, we want to share 

our passion for downtown with you.   
 

Every month, our e-newsletter and website will feature a photograph trivia 

contest.  If you know the answer, email us before the deadline.  Every month, 

someone will win $20 in Main Street Money!  It's that simple!    

July 2010:  

Name the business that occupies the building with this exterior feature.   

Main Street Beatrice 

City Auditorium 

PO Box 125 

Beatrice, NE  68310 

402-223-3244 

info@mainstreetbeatrice.org 

www.mainstreetbeatrice.org 

Contact us any time 

Main Street Farmers Markets  

Look  

 up  

 downtown  

June Answer: BagbyTravel  

Come out 

to the farm-

ers market 

every 

week to 

find fresh, 

locally 

grown pro-

duce.  You 

can taste the difference!  Su-

permarket produce can take 

up to two weeks to travel from 

farm to store, even in sum-

mer!  Your taste buds deserve 

better than that!  Treat your-

self to some fresh sweet corn 

and locally grown green 

beans this Thursday.   

While you're at it, go green 

with a reusable bamboo pro-

duce bag.  At only $3.50 you 

can bring it to the market 

every week.   

Farmers markets are held 

every Thursday from 5 -7 pm 

through September on the 

corner of 5th & High.   

Winner: Robin Gascon 

Russ Jensby of Jensby Honey 

in Beatrice, NE promoting the 

farmers market on 1240 AM 

Shop farmers market each week and enter to win a 

product from one of the vendors.  Our latest winners:   

Thursday, July 8  

Bar Goat Milk Soap  

Prairieview Produce  

Roselyn Shaffer, Beatrice  

Farmers Market  

           Weekly Drawing  

Thursday, July 1  

1 Jar Homemade Jelly  

Prairieview Produce  

Ellen Mohling, Beatrice  

 

Picture HERE  

mailto:info@mainstreetbeatrice.org

